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• 76% U.S. Internet users watch video
• 18-24’s spend 38% of online time watching video.
• New Primetime: 65% watch online video M-F 9-5.
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• Time spent with TV growing just as fast as Internet.
• Mobile Video still niche – but very engaging for those 
who adopt. 35% of iPhone users watch video.
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Usage Purpose among Keitai Owners
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